Addressable Market for European OBRNR Technologies
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2024-2033, OBRNR: On-Board Radio Navigation Receivers.
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Per architecture:
2,654 addressable products for constellation missions
1,826 addressable products for single satellite missions

4,479 (96% of addr. market) for Satellites

+ another 138 addressable units for Launch Vehicles
+ another 66 addressable units for Human Spaceflight

Low-cost receivers at half of addr. market

due to significant volumes of constellation satellites, e.g.,
smallsats/nanosats launched for New Space operators

« Overall, the addressable market is relatively balanced between High-Reliability
OBRNR driven by EO and Low-cost OBRNR driven by Telecom constellations
(though GEO comsats favor High-Reliability OBRNR).

+ Afew GNSS-RO & GNSS-R constellations e.g., Spire, PlanetlQ concentrate

large unit shares of the Earth observation & Scientific OBRNR product category.

» Some GNSS space receivers serve a dual purpose as a Low-cost OBRNR and
OBRNR as instruments for EO & Scientific data e.g., for GNSS-RO and GNSS-R.

+ Significant market upside for European/Canadian suppliers should they succeed in
addressing the 88% share of OBRNR products considered as non-addressable and
should the Moonlight constellation grow the market for lunar OBRNR products.
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